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Year in Review 2013 
 
Network Access 

 Entrepreneurs seeking assistance through our hotline or email: 1,745 

 Online searches for assistance using The Resource Navigator®: 3,958 

 Web visits: 150,474 
 
Network Strength 

 Resource Partners in the network: 226 

 Client satisfaction: 97% 
 
Network Reach 

 Twitter followers:5662 

 Facebook fans: 990 

 LinkedIn: 1244 

 Event attendees: 5500+ 
 
 

Network Access 

KCSourceLink provides referrals to clients in two ways. 

1. In Person 

Last year 1,745 startups and current business owners came to KCSourceLink for assistance in a range of 

areas, resulting in 2,329 interactions between our Network Navigators and clients. Based on these 

requests for assistance, we made 2,295 referrals to our Resource Partners, organizations in our network 

that provide business building services. 

Our clients’ top five hotline requests were: 

 Startup assistance 

 Financial resources 

 Regulatory compliance 
(licenses and permits)  

 Marketing and sales 

 Business planning 
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2. Via the Web 

KCSourceLink saw a huge increase in web traffic, more than doubling from the previous year (which had 

doubled from the year before that). More than 150,000 visits to the site were recorded during 2013, due in 

large part to the second Battle of the Brands, our Shop Local campaigns and increased social media 

outreach. The most visited pages continue to be the calendar and The Resource Navigator. 

 

Entrepreneurs need access to resources 24-7, so KCSourceLink developed The Resource Navigator®, a 

tool that provides a systematic way to identify and organize community resources into an easy-to-use 

online database. Each web user simply enters minimal demographic information, and a powerful search 

tool scans the database and delivers a customized list of resources. 

In 2013, entrepreneurs completed 3,958 searches resulting in just more than 150,000 online referrals. 

The top web searches were: 

 Starting a business 

 Business planning 

 Financial resources 

 Marketing and sales 

 Legal issues 
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Entrepreneurs and owners from a range of businesses seek assistance through The Resource Navigator. 

The following two charts show requests by industry and business stage. Bioscience, IT and high-tech 

businesses represent a proportionately larger share of requests than the businesses those industries in 

Kansas City and a third of requests come from those already in business. 
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Network Strength 

Anyone can provide a referral. KCSourceLink strives to link to the right resource at the right time. How do 

we do it? We make it our business to know the 226 local resources, which part of the small business 

market they serve and how they are doing it. 

As a result, about a month or so after speaking with one of KCSourceLink’s Network Navigators, 97% of 

our clients were satisfied with our services. More than 85% rated their satisfaction as “above average.” 

The other interesting question is what decisions our clients make, based on the information they receive 

from KCSourceLink and our Resource Partners. We collect regular feedback from clients via online and 

paper surveys, using a specially designed client tracking system called Biz-Trakker.  This survey system 

allows us to better understand our clients’ needs and their outcomes. 

 

 

 

 

Network Reach 

In 2013, we continued to grow the social media presence for KCSourceLink. Social media and events 

provided the opportunity to reach out to the community, showcasing local business owners and our 

Resource Partners.  
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Social Media by the Numbers 

Global Entrepreneurship Week, Battle of the Brands and our Shop Local campaign provided perfect 

platforms to showcase our social media outreach. Battle of the Brands, our annual bracket-style 

competition pitting Kansas City’s brands against each other, again served as a springboard for social 

media growth. Twitter followers have grown almost 10-fold from when we started; Facebook followers 

were almost to the 1,000 mark and LinkedIn grew significantly.  

 

Engaging with the Community 

The past year offered a range of opportunities to connect with entrepreneurs, business owners and our 

Resource Partners.  

Global Entrepreneurship Week 

This marked the biggest year ever for Global Entrepreneurship Week in Kansas City. More than 5,500 

people took part in 60 events sponsored by about 100 organizations, making this one of the largest GEW 

celebrations in the world. Highlights included the first eKC Explained event, Reverse Pitch featuring local 

corporations “pitching” needs to entrepreneurs, 

the Startup Showcase and the Retail Pitch On! 

The big GEW news was Kansas City’s own 

Toby Rush of Eye Verify grabbing the top prize 

in the International “Get in the Ring” Pitch 

Competition. After taking home the U.S. title 

during a competition held in KC at the 

Kauffman Foundation, Rush pitched his 

software solution that verifies identity via a 

human eyeprint to investors in Rotterdam and 

earned their support as well. 
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Shop Local 

Shop Local continued to be a strong area of activity for KCSourceLink. Building on our Shop Local 

campaigns from 2012, we built an entire section of the KCSourceLink website dedicated to highlighting 

our Main Street entrepreneurs who contribute to the character and culture of a community. We used the 

blog, the newsletter and social media to spread the word, and even created a section of the website 

dedicated to this effort. And we celebrated the close of GEW with a special 7-7 Saturday focused on 

breakfast, lunch and dinner with local businesses, and shopping in between. About XX Chambers 

participated in this first ever event. 

1Week KC 

1Week KC returned with six days of action and activities. 

The week kicked off with Entrepreneur Day at the K and 

ended with Maker Faire. For KCSourceLink, the highlight 

was right in the middle when we celebrated our 10th 

Birthday with friends, partners and clients. The four 

cupcake entrepreneurs who provided samples of their 

wares were the icing on the cake.  

 

Bringing Together Our Resource Partners 

Creating Collaborations 

One of the most important things we do at KCSourceLink is to bring together the entrepreneurial 

ecosystem. When KCSourceLink started in 2003, we linked together entrepreneurial support 

organizations and then connected them to entrepreneurs and business owners. We continue to work on 

projects that bring our partners together. 

Microloan Program and Urban Business Growth Initiative 

Collaboration among several KCSourceLink partners is bringing training programs, technical assistance 

and a $1 million loan fund to the urban core. The goal of the Urban Business Growth Initiative is to 

encourage entrepreneurial startups which will, in turn, create jobs in Kansas City’s economically 

distressed neighborhoods.  

The partners involved include the Small Business and Technology Development Center at UMKC; the 

Missouri Procurement Technical Assistance Center; the Women’s Business Center; Justine PETERSEN 

microloan; and KC BizCare, the City of Kansas City, Mo.’s Business Customer Service Center. 
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Exporting 

With 96 percent of the world’s population and two-

thirds of its purchase power outside of the United 

States, businesses can’t ignore the vast growth 

opportunities international markets offer.  

KCSourceLink Resource Partners worked together to educate business about the opportunities in 

exporting and the resources to assist them. Highlights of the outreach included World Trade Day on May 

23; a training program to educate all Resource Partners about exporting assistance; and a new 

KCSourceLink website section devoted to exporting, including a chart mapping the resources for those at 

varying levels of expertise in exporting. 

Partners included the U.S. Department of Commerce/U.S. Commercial Service; World Trade Center; 

International Trade Council of Kansas City; Missouri Department of Economic Development – 

International Trade and Investment Office; Kansas Department of Commerce, Export Assistance; UMKC 

Small Business and Technology Development Center; JCCC Small Business Development Center and 

the SBA. 

Digital Sandbox KC 

Digital Sandbox KC really got rolling in 2013, The program was 

announced with great fanfare in February and quickly set to work. The 

proof-of-concept program has assisted more than 150 companies, 

connecting them to many other Resource Partners in the KCSourceLink 

network as needed. Corporate partners assisted with educational 

resources through the Summer in the Sand series and technical 

expertise.  

The goal for Digital Sandbox KC was to spur innovation and 

entrepreneurial startups; assist at least 30 companies with proof-of-

concept resources; and help 10 companies raise follow-on funding or 

reach $1 million in sales. Digital Sandbox KC has already reached those 

goals, supporting 37 proof-of-concept projects and assisting 12 

companies in raising almost $7 million.  

Whiteboard to Boardroom/CEO Bullpen 

EyeVerify, the Briefcase, Cardioptimus—what do these startups, 357 ideas-in-waiting, 15 bi-state 

research collaborations and a total of 13 startups in the making—have in common? They are finding their 

way to market through Whiteboard to Boardroom (W2B) and its website incarnation CEO Bullpen. 

Whiteboard to Boardroom began as a collaboration among four local universities to bring technologies 

from the university setting into the marketplace. Today, the partnership list numbers 17 with additional 

collaborations stretching across both states. 

 

http://www.ceobullpen.com/

